
THE EXHILARATION OF DISCOVERY.

A JOURNEY OF A THOUSAND MILES
BEGINS WITH A SINGLE STEP
A foodie fi nd. 
A new musical favorite. 
A hidden-gem travel destination.

The Pacifi c Northwest is rich with discovery opportunities 
and our magazine strives to guide locals and visitors alike 
to the very best of it all.

Those of us lucky enough to call the Pacifi c Northwest 
home know the thrill of rounding a bend on a mountain 
pass to discover a breathtaking view of the Cascades. 
Seattle, Portland and Vancouver, B.C. are among the 
most beautiful and culturally rich cities in the world. From 
the ocean, to the mountains, to the forests, canyons and 
desert, our region is so expansive and diverse there is 
always something new to discover. 

Miles Magazine will guide you there.

BENEFITS 
  Print circulation of 20,000

  Ad included in iPad app

  Networking/special events

  Frequency discounts

MILESTRAVELMAG.COM
Featuring new content daily, as well 
as stories and interactive features 
straight out of the magazine. A 

5-times weekly newsletter will also 
deliver content straight to subscriber 

e-mail addresses.

Contact Sally Johnson at  541-335-1912 or sally@milestravelmag.com to reserve your space.

MILES MAGAZINE   milestravelmag.com
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TRACKTOWN, USA
Meet Olympic hopefuls. Discover the 
magic of Hayward Field. Learn how 

Eugene became track & fi eld’s mecca.

EUGENE HOTSPOTS
Guides to prominent Eugene 

neighborhoods, showcasing excellent 
dining, entertainment and lodging. 

HIT THE ROAD
Escape the hustle of the Track Trials 
to discover the nearby mountains, 

beaches, wineries, big city and more.

INSPIRING TRAVELERS NEAR & FAR
Our magazine focuses on travelers who are willing to 
be exposed to learning and becoming immersed in the 
culture of a new place. Miles Magazine is also of interest 
to locals looking to break out of their stale routines and 
discover or learn something new in the place they live.

Demographically speaking — with our strong commitment 
to the web, social media and tablets like the iPad — our 
readers tend to be young professionals in their 30’s, 40’s 
and 50’s. They are a�  uent and tend to travel with family 
and friends. They seek out more than a means to escape, 
traveling also as a way to learn and expand their world 
view. They also tend to be infl uential within their network 
of friends, colleagues and extended family.

MEANINGFUL EXPERIENCES
We focus on destinations with premiere events. Events 
that are deeply rooted within communities, have 
passionate followings, and attract a signifi cant number of 
visitors from afar. Each issue is focused around a feature 
city and an event with a large built-in audience as well as 
additional nearby destinations.

IMPORTANT DATES
PUBLICATION DATE:  JUNE 2012           SPACE CLOSING:  MAY 2012           MATERIALS DUE:  APRIL 2012

Contact Sally Johnson at  541-335-1912 or sally@milestravelmag.com to reserve your space.
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THE FIRST MILE

  Access to targeted market of 170,000 
Olympic Trials ticket-holders

  Access to additional 40,000/day 
non-ticket-holding TrackTown12 Plaza 
visitors

  Direct marketing opportunities 
through TrackTown12 Plaza booth

DEMOGRAPHICSDEMOGRAPHICSDEMOGRAPHICS



1 ISSUE 2 ISSUES 3 ISSUES 4 ISSUES

FULL PAGE $ 2,575 $ 2,317 $ 2,060 $ 1.802

1/2 PAGE $ 1,545 $ 1,390 $ 1,236 $ 1,081

1/3 PAGE $ 1,184 $ 1,066 $ 947 $ 829

BACK COVER $ 8,240 $ 7,416 $ 6, 592 $ 5,768

INSIDE COVERS $ 3,090 $ 2,781 $ 2,472 $ 2,163

Our quarterly magazine will be available in print, by 
subscription and on newsstands around the Northwest, in 
June 2012. An digitally enhanced edition, including videos 
produced by local Emmy and Associated Press award-
winning journalist Rick Dancer, will be available for the iPad.

Our website, MilesTravelMag.com will feature new 
content daily and cover topics as broad as food & drink, 
sports, the outdoors and more.

We’re immensely proud to call the Pacifi c Northwest 
home. We feel privileged to share the places and stories 
we discover with you. 

Contact us for more information about advertising opportunities 
across all of our media channels, frequency discounts and ad 
creation services. (541) 335-1912

Contact Sally Johnson at  541-335-1912 or sally@milestravelmag.com to reserve your space.
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WHEREVER YOU ARE

Find Miles Magazine on newsstands 
across the northwest or subscribe 
and receive each issue at your 
home or o�  ce. It’s also not just for 
print. Our premiere issue will be 
available for the iPad from day one 
as an enhanced edition including 
videos, sideshows and more. Future 
issues will also be available on 
Android tablets.

WHERE WE’LL GO
Future editions will include 

premiere events in: 

  Seattle

  Portland

  San Francisco

  Southern Oregon

  Vancouver, B.C.

  & More
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